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Creative Copywriting Editorial Social Copy Ad Hoc

Since 2017, I’ve written
 Live music reviews from the Brisbane underground
  Editorial content from the Canberra Press Gallery

  Media releases, social content, and speeches from the campaign trail
  Brand content from agency land and as a freelancer; an

 Much more.



Creative Copywriting Editorial Social Copy Ad Hoc

World Vision Quitelike asca. DIRTT

 I worked with World Vision on two campaigns during my time as copywriter at 
Love + Money. Both campaigns (the Christmas campaign & the Ukraine 
campaign) involved extensive research of primary accounts from peoples 
affected by famine and war.



The final deliverable was a series of short-form ads, longform essays, blog 
posts, and videos.



While the text-based content was used internally, the final video centered 
around my script can be found here.


When Coles decided to enter the food delivery market with QuiteLike, 
Love+Money was engaged to build their brand from the ground up.



I was involved in shipping the Tone of Voice document, as part of a 
wider digital tool kit. Leveraging and contributing to the brand strategy 
journey, this document informed subsequent copy.



While the ToV document was for internal use only, I contributed 
considerably to the full-page copy of the website available here.




Working with DIRTT was an excellent example of Love+Money’s 
hyper-collaborative approach to delivery: both client and agency 
working shoulder-to-shoulder in Figma



Beyond the information architecture and subsequent web 
experience, we developed a systems-based approach to their 
brand. The verbal aspect of which was an extensive taxonomy of 
platforms, systems, and products and the appropriate language 
choices within those relationships. It was easily one of the most 
comprehensive verbal guideline documents I’ve ever seen.



While the taxonomy was an internal document, I contributed 
considerably to the full-age copy of the website available here.

Following the announcement that the (then) Defence Innovation 
Hub was transitioning into the Advanced Strategic Capabilities 
Accelerator, a new entity which had a government mandate to

be branded differently to Defence, I embedded within the 
organization to help develop brand strategy and collateral (visual 
and verbal).



Visually, I briefed the Corporate Design Team and provided 
oversight and direction throughout the visual exploration and 
delivery process.



Verbally, I developed the ‘defence accelerator’ guidelines, 
extracts from which appear above.

[REDACTED]

https://youtu.be/Yt_sKGhSN8I
https://youtu.be/Yt_sKGhSN8I
https://www.quitelike.com/
https://www.dirtt.com/
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During my time at time at Love+Money, I was selected to take 
editorial oversight of their newsletter “tl;dr”.



tl;dr was written by randomly selected agency members, and was 
used to broadcast our design thought-leadership. Given the 
varied skillset of the elected writers, I exercised considerable 
discretion in ensuring content was not just brand consistent, but 
attractive to our design-centric audience.




The Substack is viewable here.

As Media Advisor for Kim Rubenstein during the 2022 election,

I was responsible for drafting and disseminating the full suite for 
written products.



Extracts appear above. 

As Senior Copywriter at the Peers Project, I worked mostly on 
client podcasts. However, my most extensive editorial work was 
on the internal podcast “Peers2Peers”.



Beyond drafting questions for the interviews, I was responsible for 
highlighting the key messages of the final product, and writing 
SEO appropriate content with stylistically appropriate tone and 
headlines.



Some examples of podcast write-ups are available here:

-Ep 215: the Co-Founder of Omolola Jewellery on Decolonializing 

Jewelry

-Ep 216: Female Startup Club Founder Doone Roisin on Distilling 
Success for Women-in-Progress

-Ep 217: Co-Founder of Caulibox on Sustainable Growth



It won’t come as much of a surprise that one of the hardest 
working and most respected journalists in Australia didn’t require 
much editorial input. However, in my two years working for 
Michelle Grattan as her producer/researcher, I learnt a great deal 
about editorial discretion and readability, and and helped fill the 
knowledge gaps around digital journalism best practice, working 
closely with The Conversation multimedia team.



I produced over 100 episodes of Politics with Michelle Grattan, 
over which period the podcast experienced considerable growth. 
Beyond the digital production, I was responsible for drafting 
questions, the subsequent write-up, and extracting ‘the sexy 
parts’ for social media cross pollination. 



You can read some of the write-ups here:

-Barnaby Joyce on net zero 2050, a coal-fired power station... 
-Former Prime Minister Malcolm Turnbull on his autobiography...

-Paul Kelly on the risk of a COVID-19 second-wave

https://loveandmoney.substack.com/
https://thepeersproject.com/ep-215-dr-ope-adegbulu/
https://thepeersproject.com/ep-215-dr-ope-adegbulu/
https://thepeersproject.com/ep-216-doone-roisin/
https://thepeersproject.com/ep-216-doone-roisin/
https://thepeersproject.com/ep-217-josephine-liang/
https://theconversation.com/politics-with-michelle-grattan-barnaby-joyce-on-net-zero-2050-a-coal-fired-power-station-and-how-resources-is-sort-of-in-cabinet-164079
https://theconversation.com/politics-with-michelle-grattan-former-prime-minister-malcolm-turnbull-on-his-autobiography-a-bigger-picture-136746
https://theconversation.com/politics-with-michelle-grattan-paul-kelly-on-the-risk-of-a-covid-19-second-wave-138432
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A peculiar highlight of working for Kim Rubenstein in the lead up 
to the 2022 election was managing her Reddit AMA.



Over the course of an hour, my team fielded questions from the 
public, then drafted and triaged responses which met Kim’s tone 
and policy agenda. It was a high-paced, truly collaborative, and 
memorable experience.



The forum has been closed, but is still live here. 

https://www.reddit.com/r/canberra/comments/uc6m8q/ama_hi_im_senate_candidate_kim_rubenstein_and_id/
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Canberra Times

Homer + Homers

LinkedIn

Read the full article here.

Homer + Homers

LinkedIn

https://www.canberratimes.com.au/story/7701382/so-youve-been-asked-a-gotcha-question-heres-what-to-do/
https://interslice.substack.com/
https://www.linkedin.com/in/tom-glassey-3727a5219/
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